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BP had to try and reset its sustainability image after the Deepwater Horizon catastro-
phe in the Gulf of Mexico. The firm developed a communication campaign to restore
its image. A discourse was created about the value of BPs future financial choices
and showed how, after the catastrophe, it had reinterpreted its policies in detail to
act ethically. Such a communications strategy, based on an ethics that declared future
commitments, aimed to counterbalance the loss of legitimacy associated with the eco-
logical catastrophe, the cost of which was constantly reassessed upwards (Matejek and
Gossling, 2014). The Deepwater Horizon catastrophe, with ethical manifestations that
conformed to extremely pressing communicational constraints (Chandler, 2014), makes
for a particularly clear instance of ethical opportunism, in which there is a form of dis-
connection between a second-order ethical discourse linked to media communication
with regard to past or devalued practices and a first-order discourse focusing on cur-
rent organizational practice. As Patala, Korpivaara, Jalkala, Kuitunen and Soppe (2017)
acknowledge clean rhetoric can be adopted to cover up dirty technologies (see also
Gond and Nyberg, 2017).
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